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PROFESSIONAL SUMMARY

DIRECT RESPONSE & CLIENT SERVICES LEADER
Direct response fundraising and client services professional with 20+ years of experience managing integrated fundraising campaigns from annual planning through strategy, production, analytics, and performance optimization. Proven success partnering with nonprofit leaders, creative teams, production vendors, and cross-functional stakeholders to deliver complex, multi-channel fundraising programs on time, on budget, and aligned with organizational goals and experienced in managing multiple concurrent projects, translating client objectives into actionable campaign strategies, and using data-driven insights to strengthen fundraising performance and long-term donor engagement.
  
DIRECT RESPONSE HIGHLIGHTS
• Generated more than $50 million through integrated direct response fundraising programs.
Managed fundraising strategies supporting 30,000+ donor households across acquisition, renewal, upgrade, retention, and stewardship.
Directed 14+ integrated fundraising campaigns annually, generating more than $6 million in annual revenue.
Managed campaign execution from annual planning through production, deployment, reporting, and optimization.
Oversaw project budgets, production schedules, package specifications, vendor relationships, and campaign deliverables.
Presented campaign performance, strategic recommendations, and fundraising insights to executive leadership and organizational stakeholders. 

CORE COMPETENCIES
	· Client Relationship Management
· Fundraising Strategy
· Annual Campaign Planning
· Direct Mail Strategy
· Project Management
· Production Management
· Campaign Scheduling
· Vendor Management
· Budget Forecasting
· Audience Segmentation
· Fundraising Analytics
· Performance Reporting
· Creative Development
· Cross-functional Collaboration
· Executive Communications
· Quality Assurance & Proofing
	





PROFESSIONAL EXPERIENCE
[bookmark: _Hlk203561810]Foodshed Alliance
Director, Development and Communications, 2025 – May 2026 | Remote / NJ 
Developed annual fundraising calendars, campaign plans, and revenue projections supporting organizational fundraising goals.
Wrote donor appeals, newsletters, stewardship communications, sponsorship materials, and campaign messaging across multiple channels.
Coordinated fundraising initiatives across executive leadership, program staff, volunteers, donors, and external partners.
Developed segmentation strategies and donor engagement plans to strengthen retention and long-term giving.
Managed multiple concurrent communications and fundraising projects while balancing competing organizational priorities.

Fractional Communications & Development Officer (Nonprofit & Private Sectors) 
2019 – 2025 | Remote / NJ & NYC
· Served as a strategic advisor to multiple nonprofit organizations, managing simultaneous client engagements across fundraising, communications, planning, and organizational development.
· Partnered with executive leaders and boards to develop fundraising strategies, communications plans, and annual priorities.
· Coordinated cross-functional projects involving staff, volunteers, community partners, and corporate sponsors.
· Managed competing timelines and deliverables across multiple clients while maintaining high standards for quality and responsiveness.
· Facilitated stakeholder meetings, planning sessions, and organizational workshops to support strategic initiatives and organizational growth.
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Citymeals on Wheels – New York, NY
Director, Direct Marketing| 2015 – 2019

Developed annual fundraising plans, segmentation strategies, and campaign recommendations supporting more than $6 million in annual revenue.
Managed end-to-end fundraising campaigns, including annual planning, strategy development, segmentation, creative coordination, production management, budgeting, analytics, reporting, and vendor oversight.
Leveraged CRM data, donor analytics, segmentation, and predictive modeling to improve donor retention, engagement, and lifetime value across a 30,000-donor file.
Analyzed campaign response, ROI, retention, upgrade performance, and donor behavior to guide future fundraising investment and strategy.
Coordinated campaign production with printers, lettershops, data vendors, agencies, and internal stakeholders to ensure timely execution and quality control.
Implemented predictive modeling strategies that increased giving by 15%.
Managed campaign budgets, timelines, performance metrics, and stakeholder communications.
Developed year-long campaign calendars, production schedules, project budgets, package specifications, and mailing plans while managing multiple concurrent fundraising initiatives.
Reviewed campaign copy, creative, package proofs, and production materials to ensure quality, accuracy, and alignment with fundraising strategy.	
[bookmark: _Hlk203561754]City Harvest – New York, NY
Director, Direct Response | 2009 – 2014

Managed direct mail fundraising strategy, segmentation, budgeting, production, analytics, and vendor relationships across a large multi-campaign fundraising program that generated more than $32 million in revenue.
Developed campaign reports and performance analyses used to guide strategic fundraising decisions and future investment.
Supervised and mentored staff; established performance systems for CRM data integrity, financial tracking, and reporting accuracy.
Developed partnerships with corporate sponsors, foundations, and local stakeholders, expanding reach and sustainability.
[bookmark: _Hlk203561733]Oversaw departmental budgets, cash flow, and financial reporting to improve efficiency and accountability.
Managed multiple concurrent fundraising campaigns with responsibility for schedules, budgets, vendor coordination, production timelines, and campaign reporting. 
Produced strategic recommendations and performance analyses used to guide future fundraising investment and program planning.
Museum of Arts & Design – New York, NY
Associate Director, Membership | 2006 – 2009 | Membership Manager | 2000 – 2005

· Tripled membership households to 8,000 through a national campaign aligned with the museum’s strategic rebranding and capital campaign.
· Designed and launched membership and young patron programs that increased revenue and deepened stakeholder engagement.
· Partnered with board members and cultural leaders to expand institutional visibility and credibility.
· Built and managed professional staff and volunteer teams, cultivating a mission-driven organizational culture.
EDUCATION
Seton Hall University, NJ – M.A., Nonprofit Arts Administration/Museum Studies  
The College of New Jersey, NJ – B.A., History, Dual Minor: Journalism and Law 
Technology & Fundraising Operations
CRM & Prospect Management
· 
· Raiser's Edge / NXT
· Salesforce CRM
· DonorPerfect
· Little Green Light
· Pipeline Management
· Donor Research
· Prospect Identification
Fundraising Operations
· Donor Segmentation 
· Predictive Modeling 
· Donor Lifecycle Management 
· Fundraising Analytics 
· Performance Reporting 
Client Project Management
· Microsoft Office Suite 
· Google Workspace 
· Zoom
· Client relationships 
· Consultative advising 
· Revenue growth 
· Retention 
· Account strategy
Project Management
· Microsoft Office 
· Google Workspace 
· Zoom 
· Asana (if you've used it) 
· Workflow Management 
· Production Coordination 
· Budget Tracking
· 
 
